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ENSILIS — EDUCAGAO E FORMAGAO, UNIPESSOAL, L.

Despacho n.° 5024/2023

Sumario: Registo de alteracdes de elementos caracterizadores do ciclo de estudos conducente ao grau
de mestre em Marketing do Instituto Portugués de Administragao de Marketing do Porto.

AENSILIS — Educacao e Formagéo, Unipessoal, L.%, entidade instituidora do Instituto Portu-
gués de Administragdo de Marketing do Porto, manda publicar, ao abrigo dos artigos 52.° a 60.°, do
Decreto-Lei n.° 74/2006, de 24 de margo, na redagao que Ihe foi dada pelo Decreto-Lei n.° 65/2018,
de 16 de agosto, a alteracdo ao plano de estudos do Mestrado em Marketing, objeto de acredita-
¢ao pela Agéncia de Avaliagao e Acreditagdo do Ensino Superior, NCE/18/1800161, publicada em
09/07/2019, e de autorizagéo de funcionamento pela Diregdo-Geral do Ensino Superior, registado
com o n.° R/A-Cr 53/2019/AL01, de 17/06/2021, alvo de alteragao do plano de estudos. Esta
alteracdo cumpre a deliberagédo de acreditacdo da Agéncia de Avaliagao e Acreditacdo do Ensino
Superior e foi registada na Diregdo-Geral do Ensino Superior com o nimero R/A-Cr 53/2019/AL02,
de 13/04/2023.

17 de abril de 2023. — A Representante Legal da ENSILIS — Educagao e Formagao, Unipes-
soal, L.%, Filipa Rocha da Costa Pissarra da Silva.

ANEXO

1 — Institui¢do de ensino: Instituto Portugués de Administracao de Marketing do Porto (4155)

2 — Tipo de curso: Mestrado — 2.° ciclo

3 — Denominagao: Marketing

4 — Grau ou diploma: Mestre

5 — Numero de créditos, segundo o sistema europeu de transferéncia de créditos, necessario
a obtengao do grau ou diploma: 120 créditos ECTS

6 — Opgdes, ramos, areas de especializagado, especialidades ou outras formas de organizagao
da estrutura curricular: Nao aplicavel

7 — Estrutura curricular:

QUADRONC 1
Créditos
Areas cientificas Sigla
Obrigatdrios Opcionais

Marketing . .. ... MKT 72,0 12,0
Economiae Gestao . ... . ECG 12,0 0,0
Métodos Quantitativos . . . ... ... ... . MEQ 12,0 0,0
Ciéncias Sociaise Humanas . . ............ .. ... i CSH 12,0 0,0

Subtotal ....................... 108,0 12,0

Total ........... ... ............ 120




8 — Observacoes:
9 — Plano de estudos:

QUADRON."2
Horas de trabalho
Unidade curricular lArga Ano Organizagéo Contacto Créditos Observages
cientifica | curricular do ano curricular (6)
(1) Total ) ®)
@ (©] ) 5) ]
T |t |P|TC| s | E|or| o |Hoasas
de contacto
Global Marketing Strategy|Estratégia Global de Marketing . . . . . MKT 1. 1.°Semestre... | 150,0 | 6,0 | 24,0 12,0 6,0 48,0 6,0
Future Consumption Society|Sociedade do Consumo no Futuro | CSH 1° |1.°Semestre... | 150,0 | 4,0 | 16,0 8,0 | 6,0 6,0 40,0 6,0
Marketing Research Methods|Métodos de Pesquisa em Marketing | MEQ 1.0 1.°Semestre... | 150,0 | 6,0 | 18,0 12,0 | 6,0 6,0 48,0 6,0
Talent & Change Management|Talento e Gestdo da Mudanga . ... | CSH 1.° |1.°Semestre... | 150,0 | 6,0 [ 12,0| 6,0 | 12,0 | 6,0 6,0 48,0 6,0
Disruptive Business Models|Modelos Negécio Disruptivos . . . . ECG 1.2 1.°Semestre... | 150,0 | 12,0120 (120 6,0 | 2,0 4,0 48,0 6,0
Marketing Future Cast|Futuro Paradigma de Marketing ... ... MKT 1° |2°Semestre... | 150,0 | 6,0 | 18,0 12,0 | 6,0 6,0 48,0 6,0
Digital Marketing Strategy|Estratégia de Marketing Digital .... | MKT 1° |2.°Semestre... | 150,0 | 6,0 | 24,0 | 6,0 6,0 6,0 48,0 6,0
Marketing Metrics & Analytics|Métricas e Andlises de Marketing MEQ 1.° |2.°Semestre... | 150,0 | 6,0 [ 24,0 | 6,0 6,0 6,0 48,0 6,0
Global Marketing Simulator|Simulador de Marketing Global . . . . . MKT 1.2 2.°Semestre... | 150,0 | 4,0 | 8,0 | 12,0 8,0 8,0 40,0 6,0
Global Business Plan|Plano de Negécios Global. ........... ECG 1° |2.°Semestre... | 150,0 | 6,0 [ 24,0 | 6,0 6,0 6,0 48,0 6,0
Option 1JOPGa0 1. . . MKT 2° 1.°Semestre... | 300,0 | 4,0 [28,0(10,0| 14,0 6,0 8,0 70,0 12,0
Global Marketing Challenge Seminar/Seminario de Desafio Global | MKT 2° |2°Semestre... | 150,0 14,0 7,0 7,0 28,0 6,0
em Marketing.
Dissertation/ Project Work/ Internship Reportin Marketing|Dissertagdo/ | MKT 2° |Anual ........ 1050,0 28,0 | 28,0 28,0 84,0 42,0
Trabalho de Projeto/ Relatério de Estagio em Marketing.
Unidades curriculares opcionais
QUADRON."3
Horas de trabalho
Unidade . L
curricular Unidade curricular .A“??‘ Ano Organlza_gao Contacto Créditos Observagdes
opcional n.? ) cientifica | curricular do ano curricular Total (6) @) ®)
© @ © “ (5) Horas totais
T TP PL | TC S E | OT | O7 | 4 contacto
Option 1|Opgéo 1 | Global Marketing & Branding . . ........... MKT 2° 1.°Semestre... | 300,0 | 4,0 |28,0| 10,0 |14,0| 6,0 8,0 70,0 12,0
Option 1|Opgao 1 | Artificial Intelligence Applied to Marketing ... | MKT 2.° 1.°Semestre... | 300,0 | 4,0 [28,0(10,0 (14,0 6,0 8,0 70,0 12,0
Option 1|Opgcéo 1 | Marketing & Experience with Services|Marketing | MKT 2° 1.°Semestre... | 300,0 | 4,0 |28,0|10,0|14,0| 6,0 8,0 70,0 12,0
e Experiéncia com Servigos.
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Horas de trabalho
Unidade . L
curricular Unidade curricular .Art?? Anol d Organlzagaci Conéacto Créditos Observagdes
opcional n.® ) C|er(12|)|ca cur?Sc)u ar o ano(il;mcu ar Total (6) @) ®
0) 5 .
( © T | e |Tc| s | E| or|or o
Option 1|Opgéo 1 | Sustainability in Marketing Management|Suste | MKT 2° |1.°Semestre... | 300,0 | 4,0 [28,0(10,0( 14,0 6,0 8,0 70,0 12,0
ntabilidade na Gestao de Marketing.
Option 1|Opgéo 1 | Technology applied to Marketing|Tecnologia| MKT 2° |1.°Semestre... | 300,0 | 4,0 [28,0(10,0( 140 6,0 8,0 70,0 12,0
Aplicada ao Marketing.
316380333
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